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PROJECT BRIEF

An image upload and sharing application for mobile
devices that allows users to create or choose an

iImage on their device to upload and share with
other subscribers of the application.




SOLUTION

To create a mobile Sephora social shopping platform and

community for beauty lovers and enthusiasts to find

Inspirations and keep updated on the latest trends.




PROJECT GOALS

Considering the project brief, these are primary goals set.

01. COMMUNITY 02. INSPIRATION 03. SOCIAL SHOPPING PLATFORM
To provide a platform for real people to The Lookbook for makeup, allows the Looks uploaded by the users provide a
upload photos and share different users to search different looks and products listing that allows other users
makeup looks. Encourages users to collect inspirations. Users can create to add the products to their wishlists to
comment and connect with other users. collections to organize their inspirations purchase from Sephora later.

or favorite looks. Looking at specific
looks will suggest recommendations.



SEPHORA

THE BRAND // MARKET

* modern

* innovative

* knowledgeable
e professional

* trend-setting

H N []

has 12% of the beauty market in the US

target market is all women from preteen to
older, some men

users value fashion and high quality beauty
products

The Beauty Board

e users take photo/upload makeup looks

e other users can “like” looks

e products used are listed (shop this look)
* share photo to other social networks

* users can post comments

* has some filtering options (type of care)
* seerelated looks



COMPETITOR ANALYSIS
/I ULTA

Ulta’s gallery site is cluttered. Users can
upload photos or share to #ULTA to be
featured in the social gallery. It lacks
features, has limited gallery category / filter.
Allows users to share photo to other social
media.

* consistent
* budget-friendly
* one-stop shopping

* variety and value

THE SALON™
CURFRENT AD

SHARE & PLAY

. SHARE YOUR LOOK

FREE SHIPPING on ary 850 purchise.  NO COUPON REQUIRED!

or § or UPLOAD a photo with

. 10 be featured.




COMPETITOR ANALYSIS
/[l MAKEUPBEE

" makeup

DETAILS & FUNCTIONS > p—

Looks . People . Videos . Competitions - Looks . People -

MakeupBee’s uploaded looks has tags. Site M akoupBes 16 s fim way 1o dlacover Sign up now, it's free! N  MakeupBee is a fun way to discover Sign up now, it's free!

new looks and makeup products. Get Started new looks and makeup products.
has looks of the day. The users can filter - .

looks to find specific looks. It also has Hot Looks o onns FILTER LOOKS o

Type [ Rl ] P Epe Tan

Timeleas

competitions to engage users. There’s s S ot om e
tutorials and videos of looks. Users can 8 —— - o seinis
browse other users, save collections and , % E ‘il“ e =

Powytey T Wele

view featured products of the day.

LOOKSOF THE DAY
Somy Sewer AN

= Fult Dol ¥
, COMPLIMENTS
No complmens. B fr 1w OO
POPLITAR PRODUCTS Ses M1
COLLECTIONS WITH LOOX
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1
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DESCRIPTION TRATURID Cmas =

Hewde

e fun

* open audience

* makeup education



COMPETITOR ANALYSIS
Il MAKEUPGEEK

DETAILS & FUNCTIONS

Makeupgeek has the idea gallery, a place to
show off makeup looks. Users can filter the
gallery by brand, color, occasion, difficulty.
This gallery focuses only on eye makeup. It
also has reviews and tutorials and looks have
links to company products.

DESCRIPTION

* specific niche

e informative

makeup gees s -] @

HOME TUTOMREALS IDEA GALLERY EDUCATION REVIEWS STORE fivialel BNE §

Warm Copper Photo Tutorial Weekend Glam Makeup

MAKEUP GEEK
SIGNATURE
PRODUCTS

Idea Gallery

New to Makeup Geek?

Top %0 Products \ Makeup Basics s1ey  Every Day Looks Your Custom Look
Celebrity Looks R Hair Organization DIY Makeup Macks

Product Reviews FEATUREID

Ll Lom | ® |

Decay Urtan Decay

Marc Jacobs La Urtan Decay W Jacobe La x A ow vt Laura Mercier
Macz Up Créme Shmer Rervotstion Macz Up Ordme: Fawess Shoeer Nevoiution Sheer Newolution
20 T Al Lipsthon Shave Cwo Seccs Virers Coartrur vy Ugetch Arariny Becca Minery Lpstan
Byt Sosghed Paetie Dioeh Gyoey Ladyfomer

makeup gees o] (@

nome TUTOMALS IDEA GALLERY EOUCATION neviews srone LHOBSE B0 §

Idea Gallery

Member Submitted Looks & Tutorials

ot heather flower at sunset m Narrow Results
@ o ;

Colors
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Eye Color
EEEEEN
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COMPETITOR ANALYSIS
/[ BEAUTYLISH

JAPANESE SUMMER NAIL
Art & Bornprettystore Review

= SHOP

PHOTOS i

Beautylish is photo sharing community for Japanese Summer Nail At & B... YouTube < @

TN
% ' ‘
o {

all products. Users can create a beauty

- S

profile. They have the ability to comment on
>

oo
vl
photos, like photos from other users, ability E

Anastasia
Total Brow Kit $39.50

T s IRATANS Do TAnle
Iweezers & Brow Tools

to sort and filter photos.

Anastasia

After Tweeze Cream $20.00

ﬁ Kirakiranail K.

Anastasia
Hi Loves! | just recently started to use nail “ Clear Brow Gel $22.00
stickers/ water decals because | was thinking .
that using them was not really nail art/ boring.
| have totally changed my opinion since they
got very popular in Japan and | realized that
you can do awesome nail art with them if you
are creative!
| always tell you my honest opinion and |
(again) love this product! However, there is

Ao nmoernbiion Malenm Alaacd AL 16 vinis lanals Ab S

36 0 Share ) Related

* uncluttered

e bare




CHARLOTTE HALL

Female, 19

Freelance Makeup Artist

Young Millennial

PERSONALITY

Creative Personable
Adaptable Passionate

Inventive Resourceful

NARRATIVE

Charlotte was always interested in makeup. During high school,
she often did her friends’ makeup for school dances. After high
school, Charlotte decided to pursue her dream of becoming a
makeup artist. She attended a 6 month cosmetology school to
develop her skill set further. She’s always constantly flipping
through fashion magazines to see the latest trends and the latest

season’s runaway looks.

She has done a few free fashion photo shoots and a wedding to
build a portfolio. She needs a place to network and connect to

potential clients who would be interested in her service.

LIKES DISLIKES

Billy B Low quality products
Model Mayhem

Fashion magazines

EXPECTATIONS / GOALS

An additional platform for publicity / self-promotion
Generate interest

Gain clientele / networking

QUOTE

| created a look inspired by the color

palette from the The Starry Night!

EXPERTISES / TECH

EENEN

Connected on all devices, tech savvy

Frequent Facebook user

Constantly texting

KEYWORDS / VALUES

Artistic / new looks

BRAND RELATIONSHIP

Uses Sephora products for her service
Very Important Beauty Insider

In store experience to sample products



NARRATIVE

After graduating with a MS degree, Michelle relocated from
suburban area to New York City for new job as an assistant
publicist for Nylon, a contemporary magazine for young female
adults. She is constantly plugged in to social media and getting
the word out for her company. As a publicist for the Nylon, she is
a representation of the magazine so she needs to look stylish and
fashionable for meetings and events. She wants to look the best
she can and be successful. Michelle needs more knowledgeable
with makeup so she needs a place to gather inspirations, current

trend and find products to make sure she looks trendy.

LIKES DISLIKES
Socializing, talking Intolerance
Coffee Slow-moving

Being connected

EXPECTATIONS / GOALS

To be on top of the latest makeup trends
Find different makeup needed for various occasions

Able to find high quality and lasting products

QUOTE

| really like Emma Watson’s cover

makeup for this month’s issue.

EXPERTISES / TECH

EENEN

Connected on all devices

Technology savvy

KEYWORDS / VALUES

Fashionable, trendy, current
Easy & quick access

Personalized experience

BRAND RELATIONSHIP

Expect Sephora has products wanted

Faith in high quality products

MICHELLE KELLY

Female, 24

Recent MS Graduate

Assistant Publicist

PERSONALITY

Friendly Passionate
Adventuresome Initiative

Fast-paced Active




APPLICATIONS OF INTEREST
/[l PINTEREST

© MacEFeED

A mosaic view of recently uploaded or
relevant images.

Q VIEW COLLECTIONS

Able to gather save a collection of
different images.

e FOLLOWERS

See who is following the images that
you’re sharing.

Q CATEGORIES & SEARCH

Search and view different categories
for looks.

eeeee ATET M-Cell ¥ 10:256 AM @ 7 @ © 100%

WPinterest

Carolina Packable Snack simple rug
Picnic Table by Blue
Ridge Home Fashion.

$82.00. > Michael Galpert
- ¥ The vessel
oL . Michael Galpert =

- | The vessel

e

,-']

small wood table

eeeee ATAT M-Cell ¥ 10:26 AM G* ¥ @ © 100% W
& mari18 + ]

Mari Sheibley

new york, ny

My name is Mari.
marsbot.tumblir.com

77 61 249 e 57

Pins Likes Followers Following

For the Home a

Graphic Design

P 0 £ W

eeeee ATET M-Cell F 10:25 AM @ v @ © 100%

Q Search

ALL CATEGORIES

Popular >

13



APPLICATIONS OF INTEREST
Il INSTAGRAM

0 & FILTERS

1 1 1 chrisconnolly ©12m
List view of recently images by the 3 SRENQORRY PHOTOS PEOPLE

people the user follows.

/&

et»‘/’; :

g
e/

See a grid view of thumbnails of an

o 4

Fs.

user’s images.

77

T
S

Search the whole Instagram gallery
for photo hashtags.

7750 likes
iew all 25 comments

iansilber Seems like a good morning.

° rourkery Be right over.
@ Like & Comment see

Editing images with different filters to V'S Q O Q 9

upload to share.

NORMAL SLUMBER CREMA LUDWIG




CORE FEATURES

These are the core features for the user that tie directly back to the project goals.

O01. GALLERY

The dashboard of the mobile app is an
ever updating feed of user submitted
photos. The user can sort and filter
through the gallery to find new and
popular inspirations.

02. COLLECTION

Users create collections to organize
others’ submitted photos for inspiration
and reference. A user’s collection can
be review liked a magazine spread.

03. WISHLIST

When users review a photo posted by a
user, they can see at a listings of the
products used for that look. The user
can add the products on to their
wishlist, which can be reviewed and
purchased on the Sephora website.

15



USER WORKFLOW

TEXT

TEXT

WELCOME

4

WORKFLOW START

PAGES

DECISION POINTS
PATH

PATH DIRECTIONS

Sucessful?

: S

Vertified?
FACEBOOK
a
O SIGNUP 4 <> > EMAIL

Have account? What method?

CREATE ACCOUNT

> Have beauty

insider account?

v

| LINK ACCOUNT |

DASHBOARD 4

v

v

v

v

> | EDIT PROFILE |

4 | MANGAGE PHOTOS |

PROFILE »

> SEE LIKES

4 SETTING

- » ADD/EDIT COLLECTIONS
MENU > | COLLECTIONS »
» VIEW COLLECTIONS > EDIT COLLECTION
4
SEARCH > SEARCH RESULTS | 4
>
v v v v
CATEGORIES OCASSION ETHNICTY BRANDS
FILTER GALLERY |
TAKE PHOTO >
EDITING
UPLOAD PHOTO | > <> | SELECT PHOTO > EDIT PHOTO > PUBLISH
Already
have image?
v
|
SORT BY PS

SORT GALLERY >

) | RELATED LOOKS |
v
|
2 | PRODUCT LISTING |
<

> COMMENTS > ADD COMMENT

GALLERY > <> SPECIFIC PHOTO

View more
image details?

) | LIKE A PHOTO |
> > | PICK SOCIAL MEDIA
> | ADD TO COLLECTION |
> | FLAG AS INAPPROPRIATE |

16
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LAUNCHPAD & SIGN IN
DASHBOARD & FILTER
MENU & PROFILE
COLLECTIONS

WIREFRAMES

05
06
07

PHOTO
SHARED & ADD
CAMERA
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WIREFRAMES
I/l O1

LAUNCHPAD & SIGN IN

When the user first opens the mobile app,
the logo is displayed. The user can then login
to their account or register if they currently
do not have an account.

0 This option allows the users to
connect to the mobile app quickly.

a Straightforward and conventional
form for user to login.

e Having a tab system allows the user to
easily switch through the two option
for login or sign up.

eeee0 Carrier = 8:08 AM

THE

BEAUTY
BOARD

eeeeC Carrier =

100% .

8:08 AM

100% .

SIGN IN WITH FACEBOOK

FORGOT PASSWORD?

SIGN UP

SIGN IN

18



WIREFRAMES
/[ 02

DASHBOARD & FILTER

The dashboard is the landing page. The users
are greeted with a gallery of looks uploaded
by other users, which can be sorted and
filtered.

Search allows users to quickly locate
an image they’ve already seen.

Secondary menu lets the users sort
the gallery to their preference.

A simple mosaic system gallery.

The bottom filter tab lets the user to
narrow down their searches.

The filter categories are laid out as a
tag system so users can choose more
than one category.

eeeeC Carrier

FOLLOWING

= 8:08 AM

THE BEAUTY BOARD

EXPLORE FEATURED

FILTER GALLERY

100% .

QO

NEWES

eeeeC Carrier & 8:08 AM 100%

THE BEAUTY BOARD Q

FOLLOWING EXPLORE FEATURED NEWES

VIEW ALL

CATEGORIES

ALL EYES FRAGRANCE HAIR
HAULS LIPS NAILS SKINCARE

OCASSION

BRIDAL COSTUME DATE

EVERYDAY HOLIDAY NIGHT OUT

ETHNICITY

AMERICAN AFRICAN ASIAN

CAUCASIAN EAST INDIAN

HISPANIC/LATINO MIDDLE EASTERN

NATIVE AMERICAN PACIFIC ISLANDER

FILTER GALLERY

19



WIREFRAMES
// 03

MENU & PROFILE

eeeeC Carrier ¥ 8:08 AM 100% eeeeC Carrier ¥ 8:08 AM 100%
The hidden menu is always accessible. The _
: — Tt p— THE BEAUTY BOARD
menu slides from the left and pushes the — - Q
content to the right. The profile is a public FOLLOWING
place for other users to find out more
details about another user.
G Tapping on the profile image leads to n
their own public profile page. A HoME Michelle Kelly
New York, NY
UPLOAD PHOTO o
e Lets user to know of new followers, 213 4 356
Only ShOWS Up on OWI’\’S pr0ﬁ|e. Following Notifications Followers
() COLLECTIONS
Hi, I’m an assistant publicist for Nylon. |
e Personal user set profile text is here. AF  WISHLIST hope you like some of my inspiration
collections!
: : £+  SETTINGS
° Allows the user to edit their profile,

only shows up on own’s profile.

O 060

Message Edit Profile Collections

() LocGour




WIREFRAMES
/Il 04

COLLECTIONS

eeeeO Carrier = 8:08 AM 100% ) eeee0 Carrier ¥ 8:08 AM 100%

From the user’s profile, you can navigate to
their collections. The collections are like
magazines that user can swipe through and

THE BEAUTY BOARD Q

THE BEAUTY BOARD Q

1 € Collections
View.

Tapping on this takes the user back to
the user’s profile main page. Michelle Kelly

New York, NY

. . I
Collections is the user’s curated Collections o Q
photo galleries.

EVERYDAY

Photos in list view, one by one. LOOK

Slider to show where the user is at and
allow them to scrub quickly.

Mini preview thumbnails that show
the previous and future photos.

21



WIREFRAMES
/I 05

PHOTO

eeeeC Carrier ¥ 8:08 AM 100% eeeeC Carrier ¥ 8:08 AM 100% (.
The individual photo page has the all the

details about that photo such as user, tags,

. e W W
product listings, related looks, and € Everyday Look _ Share_Addtc
comments.

THE BEAUTY BOARD Q THE BEAUTY BOARD Q

nght Sh his Look

Contouring op this Loo
AddS the phOtO tO an USGF,S Categories NARS BITE BEAUTY ANASTASIA BEVERLY HILLS BENEFIT CC
. . . . Blush Agave Lip Mask Contour Kit They're Res
collection, grayed out if it already is. SKINCARE 30.00 526.00 540.00 s24

EVERYDAY LOOK

Related Looks

o . . . . . .
®

The products used in the photo. Tap
to add product to wishlist.

Share Add to
Collection Comments
Related photo looks by other users. Beautylover Gorgeous!
Shop this Look o
a ays ago
Join the community conversation and ‘ ‘ ‘ ' Jessi53 anastasia berverly hills is one of my
NARS BITE BEAUTY ANASTASIA BEVERLY HILLS BENEFIT CC favorite contour kits!
Blush Agave Lip Mask Contour Kit They're Res
add Comments' $30.00 ’ $26.(p)0 $40.00 ’ $24 2days ago

Related Looks

Add comment Post o
N N N N By X :




WIREFRAMES
/Il 06

SHARED & ADD TO COLLECTION

The share or add to collection icons pulls up
an secondary screen with more menu
options for the user to pick from.

Overlay screen that lets the user
focus on the current options.

The user can tap on the x or outside
the icons to exit the screen.

Add photo to a new collection.

Swipe through to navigate through
the other collections.

eeeeC Carrier & 8:08 AM 100%

SHARE

Message Email

Pinterest Facebook

Twitter Google +

eeeeC Carrier & 8:08 AM 100%
ADD TO COLLECTION
: H
ST
New
Collection
[

23



WIREFRAMES
Il O7

CAMERA

The user uploads an image to the Beauty
Board, they pick the photo and edit the
photo. When the user is finished, they pick a
collection to add the photo to.

0 Lets the user take a photo or pick an
already existing photo.

6 The menu structure changes so the
user can focus on the task at hand.
They can cancel anytime.

e Different photo editing options such
as color temperature, exposure,
contrast, sharpen, and brightness.

eeeeC Carrier

8:08 AM

100% (.

UPLOAD PHOTOS

Take New

Gallery

eeee0 Carrier &

Cancel

8:08 AM

EDIT

100% (.

Done

24



MOODBOARD
// 01 FRESH + CLEAN + BRIGHT

25



STYLE GUIDE
I/l O1

A 9 . QL FAahrOo8 o Venzon % 12:54 AM 23 ' ¥

Prague

1000+ results

LOG IN

.
HIP BAMBOO
NEW WALLETS

PRODUCTS . rsri

have whades, these

2 guests
deersuin bootes

Shop the latest collections, Spring leature borboo

detoding and pleaty of
exclusives and one-of-a-kinds Sachels for mesimem ’ Listing Type I ? E S E | ? E
New stuff all day, everyday Vereny
A BETTER DINING EXPERIENCE
: USE SCANSNAP } - ’
’ " s O

f CONNECT WITH FACEBOOK

[ SIGN UP ! ! SIGN IN J

)
J N\

£ L N
2 100% I see Vorzon T

Paris » Nantes

PRELEVEMENT
J PA APHERESE
DE CELLULES SOUCHES

E—_

TODAY - 11:30
Paris » Chartres » Nantes

o 3 pl. 18 ¢
\WIYEBOORS ) 500l '
Axe [nspiring pxperience

a NeW ,\gc

Your day was saved.

print

ol

SWIPE DOWN TO GO BACK

TODAY - 11:45
Paris > Nantes

1. 21 ¢ COOL BEANS




DESIGN DIRECTION
/Il 0

eeeeC Carrier & 4:34 PM @ 100% .. eeeeC Carrier 7 4:34 PM @ 100% .. eeeeC Carrier = 4:34 PM @ 100% -

THE BEAUTY BOARD Q

FOLLOWING EXPLORE FEATURED NEWE!

Hair Crown Braids

coffeecakes
9 ©r +
3 share add

e

BEAUTY i
BOARD

Light Contouring
charlottehall

| &

15 share

d
Black Eye Wings l

charlottehall

‘= %

27



MOODBOARD

+ STYLIZED

/[l 02 DRAMATIC + LUSH




STYLE GUIDE
/[ 02
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DESIGN DIRECTION
/Il O

eeeeC Carrier & 4:34 PM @ 100% ..

THE BEAUTY BOARD

A SEPHORA APP

SIGN UP SIGN IN

eeeeC Carrier = 4:34 PM @ 100% .

THE BEAUTY BOARD

A SEPHORA APP

CONNECT VIA FACEBOOK

g Username

@ Password

SIGN IN

SIGN UP SIGN IN

eeeeC Carrier T 4:34 PM @ 100% .

Q THE BEAUTY BOARD —

FOLLOWING EXPLORE FEATURED NEWES

Dark Eyebrows
caraaeievin gne ; Loy
) 2 + Light: Contouring
charlottehall

w B

Q ’ 15 share add
~ |

15 share add

d

'»
1
)

Black Cat Eyes

FILTER



O1
02
03

FINAL IOS DESIGNS

LAUNCHPAD & SIGN IN 04
DASHBOARD & FILTER 05
MENU & PROFILE

COLLECTIONS & CAMERA
PHOTO

31



FINAL IOS DESIGNS
I/l O1

LAUNCHPAD & SIGN IN

The launch screen of the application is a eeeec Carmier 4:34 PM @ 100% m—-— eseec Carier &  4:34 PM
bright and happy image of someone wearing
makeup. The logo branding is splashed on
the top.

THE BEAUTY BOARD | THE BEAUTY BOARD

ORA AP

The login page has the image of the user
blurred out and a white overlay over the top

A SEPHORA APP

of the image. The user has the option to sign

in via Facebook or the traditional email. CONNECT VIA FACEBOOK

L Username

A 0
) Password

B i

SIGN IN




FINAL IOS DESIGNS
/[ 02

Once the user either creates an account or
signs in, they are taken to the homepage of
the app. The homepage is a gallery of
different looks uploaded by other beauty
lovers, which the user can sort and filter
through.

The filter menu allows the user to select
different tags to narrow down the look that
they’re searching for. The user can select
multiple tags to broaden their search, if
necessary.

eeee. Carrier = 4:34 PM @& 100% .

Y @ THE BEAUTY BOARD =

FOLLOWING EXPLORE FEATURED NEWES

Dark Eyebrows

caradelevingne

2 Light Contouring
% = - charlottehall

@ o+

15 share add
[’ s ’ F 21 share add
2 N hy

\ —r

Black Cat Eyes

coffeecakes

>

eeeeC Carrier 4:34 PM @& 100% .

Y Q THE BEAUTY BOARD

FEATURE

ALL EYES FRAGRANCE

OCCASIONS

ALL BRIDAL COSTUME

ETHNICITY

ALL AMERICAN AFRICAN ASIAN

= g + Light Contouring

charlottehall
® ® o+

Q ’ 21 share add

15 share add

Black Cat Eyes

coffeecakes




FINAL IOS DESIGNS
// 03

MENU & PROFILE

The menu can be accessed anywhere with a
tap on the hamburger icon. A menu slides
out from the right.

The user’s profile shows information about
the user, such as the short summary and
options to message and follow the user. A
secondary menu allows the viewer to see
the user’s photos, collections, etc.

o~

eeeeC Carrier =

@ 100% .

Michelle Kelly

HOME

UPLOAD PHOTO

COLLECTIONS

WISHLIST

SETTINGS

LOGOUT

eeeeC Camier = 4:34 PM & 100% .

< THE BEAUTY BOARD —

Michelle Kelly

New York, NY

Hi, I'm an assistant publicist for Nylon. | hope
you like some of my inspiration collections!

R 2,

MESSAGE FOLLOW

PHOTOS COLLECTIONS FOLLOWING FOL

t!

\
f
Hairstyles Na

34



FINAL IOS DESIGNS
/Il 04

£ ® 4, £ ®

f 3 /

: ® eommae " e
Viewing a collection allows the user to see essec Carier &  4:34 PM @ 100% -
an user’s curated photos. The user can swipe Il < THE BEAUTY BOARD

through to view more of the collection. Lip Looks
The built in camera page of the app is very
minimal so the user can focus on just taking
the photo. J

Bright Summer Lips
charlottehall

1




FINAL IOS DESIGNS
/I 05

The individual photo page provides in depth
details about the photo. The user can add
the photo to their collection or share the
photo.

The users can see the products used in the
look and add it to their wishlist, that the user
can also view on the Sephora app or
website. The user can also see the tags and
related photos are also. Other beauty lovers
can also leave comments and provide
feedback to user.

eeee0 Camier = 4:34 PM & 100% .

< THE BEAUTY BOARD =

Light Contouring

charlottehall

SHOP THIS LOOK

lo B,

Bite Anastasia
Agave Lip Mask Beverly Hills 11

eeee0 Camier = 4:34 PM & 100% .

THE BEAUTY BOARD

Bite Anastasia

Agave Lip Mask Beverly Hills 71

$26.00 Contour Kit
$§40.00

TAGS

SKINCARE EVERYDAY CAUCASIAN

RELATED PHOTOS

H ﬁ ’

COMMENTS

P beautylover corgeous

eeee0 Camier = 4:34 PM & 100% .

< THE BEAUTY BOARD

SKINCARE EVERYDAY CAUCASIAN

RELATED PHOTOS

y

COMMENTS

P beautylover corgeo
s jessiS3 anastasia berverly hills is one
@ of my ravol ite contour kits




