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C H A L L E N G E :

A long established public adjuster fi rm has lost their 
ability to impact their clients visually. This is due mainly 
to poor design planning or none at all. Replying heavily 
on their internal clerical staff none of whom have design 
backgrounds, the result is a piece meal presentation 
produced largely on copier machines and low quality 
materials. This makes updates and editing problematic, 
as all of the materials are essentially scans from a copier. 
Without the proper tools to propel the business, their 
overall brand become stale, and invokes lack of trust from 
their client perspective. 

The business lacked any kind of established design sense, 
or even a discernible color palette. This meant that there 
was no real design applied to the brand as a whole. 

Small businesses  like this have little guidance to navigate 
form as they are open to any ideas. Therefore, they are 
often very appreciative of professional design services and 
this particular client was extremely happy with the result. 

Starting from scratch, the company was given a full 
overhaul of design. This included the logo, business cards, 
magnets, and promotional brochures as well as website 
design and email marketing materials.
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R E S U L T :

With bold typography and clean, clear, concise 
layouts, the Godfrey Mitchell & Assoc. brand 
provides a wealth of design opportunities. 

Starting with a easy to recognize logo, and then extending 
with dynamic clean layouts; the result is a professional 
polished and upscale brand presentation. Design elements 
include line artwork representing Manhattan , custom icon 
design with different categories of products and gold foil 
printing techniques 

Redesigning the brochure provided its own set of 
challenges. While it is promotional in nature, the 
company’s brochure doubles as a informational piece.  
The problem creates a cycle of poor design; lengthy 
explanations with industry terms, and long forms of text. 
This makes the brochure heavy, boring and simply text 
driven.

The new design invokes the modern and measured 
approach that the company takes with its clients. Custom 
iconography provide quick and easy to understand 
materials. This way, the impulse to use a lot of text is 
replaced with simple layouts without industry jargon. 

The FAQ section is treated with extended and condensed 
text, to effectively utilize space without being too long or 
wordy. . 

A full identity and style guide has been created for the 
client to ensure consistency across the brand and provide 
professional looking layouts in future. Further design 
services will be provided as the client’s needs arise.


